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ABSTRACT 

Promotion acts as a reminder for consumers about the product as much as 57%, so it needs 

to be routine and consistent in uploading videos. There is no promotional media for the 13 

Roti Bakar Ada branches in the form of videos. The average number of likes per upload is 
still small, namely 15, while the number of followers is 1,621. Making a promotional video 

aims to develop concept ideas, shooting techniques, and editing techniques. This 

implementation method goes through the stages of work, namely pre-production designing 
making storyboards, production taking videos and post-production editing videos using 

Adobe Premiere Pro. Data collection techniques used are observation, library research 

and interviews. The results that the author gets in making the work are videography that 
has been made and published on the YouTube online platform. This promotional video has 

a duration of 2 minutes 50 seconds. In conclusion, with this promotional media, it is hoped 

that the existence of Adakah Bakery can be recognized, favored by new customers and will 

increase the store's sales turnover later. 

Keywords: Media, Promotion, Videography 
 

ABSTRAK 
Promosi berperan sebagai pengingat konsumen terhadap produk Sebanyak 57% sehingga 

perlu rutinitas dan konsisten dalam mengunggah video. Media promosi pada 13 cabang 

Roti Bakar Adakah berupa video belum ada. Rata-rata jumlah like tiap unggahan masih 
sedikit yaitu 15, sedangkan jumlah followers adalah 1621. Pembuatan video promosi 

bertujuan untuk menyusun konsep ide, teknik pengambilan gambar, dan teknik editing. 

Metode pelaksanaan ini melalui tahapan kerja yaitu praproduksi merancang membuat 
storyboard, produksi take video dan pascaproduksi menyunting video menggunakan 

Adobe premiere Pro. Teknik pengumpulan data yang digunakan yaitu observasi, studi 

Pustaka dan wawancara. Hasil yang penulis peroleh dalam pembuatan karya adalah 

videography yang telah dibuat dan dipublikasi ke platform online youtube. Video promosi 
ini memiliki durasi selama 2 menit 50 detik. Simpulan dengan adanya media promosi ini 

diharapkan keberadaan Toko Roti Adakah dapat dikenal, digemari oleh customer baru dan 

meningkatkan omset penjualan toko nantinya. 

Kata Kunci: Media, Promosi, Videography 
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