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ABSTRACT 

Technological developments in making video advertisements are growing rapidly. 

Many well-known international companies and brands have used video advertising 

media as a product marketing tool. But there are still many small brands in 

Indonesia who don't know about advertising. Like the Izi Perfume brand, which has 

not utilized product advertising videos in its sales. Izi Perfume is a small brand in 

the city of Medan, Indonesia. Izi Perfume sells perfume products with several 

variations of aroma, Izi Perfume serves product sales in Medan and various other 

cities. However, Izi Perfume has not utilized product promotion advertising videos 

in its sales. So the author will help make an advertising video for Izi Perfume 

products to help improve branding at Izi Perfume. The author will make a 30-second 

video advertisement using professional advertising techniques with the application 

of lighting techniques. Later the advertisement will be uploaded via the Reels 

Instagram social media page.  

 

Keywords: Advertising Video, Brand, Izi Perfume, Lighting Techniques,  

Instagram 

ABSTRAK 

Perkembangan teknologi dalam pembuatan video iklan semakin berkembang secara 

pesat. Banyak perusahaan serta brand-brand ternama Internasional yang telah 

menggunakan media video iklan sebagai alat bantu pemasaran produk. Namun 

masih banyak brand-brand kecil yang  ada di Indonesia belum mengetahui  tentang 

pembuatan iklan. Seperti brand Izi Perfume yang belum memanfaatkan video iklan 

produk dalam penjualannya. Izi Perfume merupakan salah satu brand kecil yang ada 

di kota Medan, Indonesia. Izi Perfume menjual produk parfume dengan beberapa 

variasi aroma, Izi Perfume melayani penjualan produk di kota medan maupun 

berbagai kota lainnya. Namun Izi Perfume belum memanfaatkan video iklan 

promosi produk dalam penjualannya. Maka penulis akan membantu membuat video 

iklan produk Izi Perfume dalam membantu meningkatkan branding pada Izi 

Perfume. Penulis akan membuat video iklan berdurasi 30 detik dengan 

menggunakan teknik pembuatan iklan professional dengan penerapan teknik 

lighting. Nantinya iklan tersebut akan di upload memalui laman sosial media Reels 

Instagram.  

 

Kata Kunci : Video Iklan, Brand, Izi Perfume, Teknik Lighting, Instagram 
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