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ABSTRACT 

The Essential Serenity Home Spa concept is a home spa service business that 

provides body care services to consumers. The purpose of this research is to 

determine the market acceptance test for the Essential Serenity Home Spa concept 

through an assessment using the 7P marketing mix (product, price, place, 

promotion, people, process, physical avidence). The research method used is 

descriptive quantitative. In this study, 100 respondents were used, namely working 

women in South Jakarta with an age range of 20 - 50 years and income ranging 

from 1.5 - 7.5 > Million. The data collection technique used was a questionnaire. 

The accuracy of the data was tested using validity and reliability tests, the collected 

data was analyzed using descriptive statistical analysis and Respondent 

Achievement Level (TCR). Based on the research results, it is known that the TCR 

results of the Market Acceptance Test and the 7P Marketing Mix assessment 

indicators are above 80% in the Good category, which is the average response from 

the public to the Essential Serenity Home Spa concept is Good. 

Keywords: Home Spa, Marketing Mix 7P, Market Acceptance Test 
 

ABSTRAK 
 

Konsep Essential Serenity Home Spa merupakan usaha layanan home spa 

yang memberikan layanan perawatan tubuh kepada konsumen. Tujuan dari 

peelitian ini untuk mengetahui uji penerimaan pasar pada konsep Essential Serenity 

Home Spa melalui penilaian menggunakan bauran pemasaran (marketing mix) 7P 

(product, price, place, promotion, people, process, physical aeavidence). Metode 

penelitian yang digunakan adalah kuantitatif dekriptif. Di dalam penelitian ini 

digunakan 100 orang responden yaitu wanita pekerja yang berada di Jakaarta 

Selatan dengan jangka umur 20 – 50 tahun serta penghasilan mulai dari 1,5 – 7,5 > 

Juta. Teknik pengumpulan data yang digunakan adalah angket/ kuesioner. 

Keakuratan data di uji dengan uji validitas dan reliabilitas, data yang terkumpul 

dianalisis dengan analisis statistik deskriptif dan Tingkat Capaian Responden 

(TCR). Berdasarkan hasil penelitian diketahui bahwa hasil TCR Uji Penerimaan 

Pasar dan indikator penilaian Bauran Pemasaran 7P diatas 80% dengan kategori 

Baik, yang dimana rata-rata respon dari masyarakat pada konsep Essential Serenity 

Home Spa Baik.  

Kata Kunci: Home Spa, Bauran Pemasaran 7P, Uji Penerimaan Pasar 
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