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ABSTRAK 

 The most popilar social media among them is Instagram. Currently, 

Instagram is a social media that is quite popular among young people or what is 

commonly called generation. The problem in this study is about how the process of 

creating Instagram reels content @sivimeid to bulid brand awareness of the sivime 

website, especially in the mar-may 2025 period. The goal is to be able to build 

brand awareness on the sivime website through Instagram @sivimeid by creating 

Instagram reels content, because Sivime is a new brand in the may 2025 period 

Sivime reached 25 followers, in the march 2025 period Sivime reached 2,964 viwes, 

April 2025 as many a 2,222 views and may 2025 as many as 1,300 viwes, it can be 

concluded that the creation of Instagram reels content to build brand awareness of 

the sivime website website in the mar-may 2025 period is expected to have non 

monotonous changes in followers and views on Instagram @sivimeid. 

keywords : Instagram, Brand Awareness, Job Portal, Sivime 

  

Media sosial yang paling banyak diminati diantaranya adalah instagram. Saat 

ini instagram menjadi media sosial yang cukup populer di kalangan anak muda atau 

yang biasa disebut dengan generasi Z. Permasalahanya dalam penelitian ini adalah 

tentang bagaimana proses pembuatan konten reels Instagram @sivimeid untuk 

membangun brand awareness situs web Sivime khususnya pada Periode Mar-Mei 

2025. Tujuannya untuk bisa membangun brand awareness pada situs web Sivime 

melalui Instagram @sivimeid dengan pembuatan konten reels Instagram, karena  

sivime merupakan brand baru pada periode mei 2025 Sivime meraih 25 followers, 

pada periode mar 2025 sivime meraih 2.964 views, april 2025 sebanyak 2,222 

views dan mei 2025 sebanyak 1,300 views, maka dapat disimpulkan bahwa 

pembuatan konten reels instagram untuk membangun brand awareness situs web 

sivime periode Mar-Mei 2025 terjadi harapan adanya perubahan yang tidak 

monoton pada followers dan views pada Instagram @sivimeid. 

Kata Kunci: Instagram, Brand Awareness, Situs web, Sivime
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