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ABSTRACK

Rammang-Rammang Tourism Village in Maros Regency holds great potential as
a natural tourism destination, yet it lacks a consistent visual identity to support its
promotion. This final project aims to design a visual identity that reflects the
geographical and cultural characteristics of the village. The design process applies
visual communication theory and utilizes the Design Sprint method, which includes
five stages: map, sketch, decide, prototype, and test. The project involved data
collection, visual concept development, and the creation of a Graphic Standard
Manual (GSM) along with digital promotional media. The final outputs include a
primary logo, supergraphics, social media content, merchandise, and a GSM book.
The resulting visual identity is considered effective in strengthening the
destination’s image and supporting sustainable promotion.

Keywords: visual identity, destination branding, design sprint, Rammang-
Rammang, tourism.

ABSTRAK

Desa Wisata Rammang-Rammang di Kabupaten Maros memiliki potensi besar
sebagai destinasi wisata alam, namun belum memiliki identitas visual yang
konsisten untuk mendukung promosi. Tujuan dari tugas akhir ini adalah merancang
identitas visual yang mampu merepresentasikan karakter geografis dan budaya
lokal desa wisata tersebut. Perancangan ini menggunakan teori desain komunikasi
visual serta metode Design Sprint yang terdiri dari lima tahap: map, sketch, decide,
prototype, dan test. Proses perancangan meliputi pengumpulan data,
pengembangan konsep visual, hingga penyusunan Graphic Standard Manual
(GSM) dan media promosi digital. Hasil perancangan mencakup logo utama,
supergrafis, media sosial, merchandise, dan buku GSM. Identitas visual yang
dihasilkan dinilai efektif untuk memperkuat citra destinasi dan mendukung promosi
berkelanjutan.
Kata Kunci: identitas visual, branding destinasi, design sprint, Rammang-
Rammang, pariwisata.
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