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ABSTRACT 

This project enhances environmental awareness via Instagram feeds content for 

Indonesia's Ministry of Environment (@kemenlh_bplh). Addressing low 

engagement from formal visuals and outdated formats, it designs creative, trend-

aligned content targeting youth (Gen Z/millennials) in Jabodetabek. Using 

communication theory, STP (audience segmentation), and SWOT analysis, content 

integrates environmental themes (Earth Day, waste management). Execution 

involves observational internship data and literature study, structured in pre-

production (planning), production (shooting), and post-production (editing). 

Results show improved engagement metrics (likes/shares) and audience 

responsiveness, confirming strategic content elevates environmental advocacy. 

Results show improved engagement metrics (likes, shares) and audience 

responsiveness, confirming that strategic, audience-tailored content strengthens 

environmental awareness. The study concludes that integrating STP and SWOT 

models ensures content relevance and effectiveness in public environmental 

campaigns.  

 

Keywords : Instagram Content, Audience Awareness, STP Analysis, 

Environmental Communication, Engagement Metrics.   

 

ABSTRAK   

Proyek ini meningkatkan kesadaran lingkungan melalui konten feeds Instagram 

Kementerian Lingkungan Hidup (@kemenlh_bplh). Menanggapi rendahnya 

keterlibatan audiens akibat visual kaku dan konten monoton, dirancang konten 

kreatif berbasis tren untuk generasi muda (Gen Z/milenial) di Jabodetabek. Dengan 

teori komunikasi, analisis STP (segmentasi audiens), dan SWOT, konten 

mengangkat isu lingkungan (Hari Bumi, pengelolaan limbah). Metode gabungkan 

observasi magang dan studi pustaka, melalui praproduksi (perencanaan), produksi 

(pengambilan gambar), dan pascaproduksi (editing). Hasilnya, metrik keterlibatan 

(like/share) meningkat, membuktikan konten strategis efektif dalam kampanye 

lingkungan. Hasil menunjukkan peningkatan metrik keterlibatan (like, share) dan 

respons audiens, membuktikan bahwa konten strategis berbasis audiens 

memperkuat kesadaran lingkungan. Simpulan menegaskan integrasi model STP 

dan SWOT menjamin relevansi dan efektivitas konten dalam kampanye lingkungan 

publik.  

 

Kata kunci: Konten Instagram, Kesadaran audiens, Analisis STP, 

Komunikasi Lingkungan, Metrik Keterlibatan.   
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