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ABSTRACT

Instagram stands as one of Indonesia’s most widely utilized social media
platforms, playing a pivotal role in boosting account awareness. Guerilla Tactical
Game (G-TAG), an innovative new guerrilla warfare simulation game employing
MILES laser technology, leverages Instagram to connect with a broader audience.
For this final project, the author functioned as a Social Media Specialist at
Andalasia Creative Project, overseeing the design and management of the (@gtag.id
Instagram account's content. The content management approach was rooted in data
gathered through observation, interviews, literature review, and online research.
Both the STP (Segmenting, Targeting, Positioning) and AISAS (Attention, Interest,
Search, Action, Share) models were applied to craft engaging content that aligned
with audience behavior. Content was developed across three core pillars:
Promotional, Entertainment, and Educational. Between February 5 and April 23,
2025, the account demonstrated growth in followers (from 1,052 to 1,160) and
audience interactions (from 473 to 5,490), underscoring the success of its
structured and consistent content planning.

Keywords: Social Media, Instagram, Content, Awareness, G-TAG

ABSTRAK

Instagram merupakan salah satu platform media sosial yang paling banyak
digunakan di Indonesia, memegang peran penting dalam meningkatkan kesadaran
akun. Guerilla Tactical Game (G-TAG), sebuah permainan simulasi perang gerilya
inovatif yang menggunakan teknologi laser MILES, memanfaatkan Instagram
untuk menjangkau audiens yang lebih luas. Dalam tugas akhir ini, penulis bertindak
sebagai Social Media Specialist di Andalasia Creative Project, dengan tanggung
jawab merancang dan mengelola konten akun Instagram (@gtag.id. Pendekatan
pengelolaan konten didasarkan pada data yang dikumpulkan melalui observasi,
wawancara, tinjauan pustaka, dan riset daring. Model STP (Segmenting, Targeting,
Positioning) dan AISAS (Attention, Interest, Search, Action, Share) diterapkan
untuk mengembangkan konten yang menarik dan selaras dengan perilaku audiens.
Konten dibuat di bawah tiga pilar utama: Promosi, Hiburan, dan Edukasi. Selama
periode 5 Februari hingga 23 April 2025, akun tersebut menunjukkan pertumbuhan
pengikut (dari 1.052 menjadi 1.160) serta peningkatan interaksi audiens (dari 473
menjadi 5.490), yang membuktikan keberhasilan perencanaan konten yang
terstruktur dan konsisten.
Kata kunci: Media Sosial, Instagram, Konten, kesadaran, G-TAG
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