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ABSTRAK 

 

Berseri is a fashion company that has not yet developed effective visual 

promotional media to attract visitors' attention. The issue addressed in this 

final project is the need to create a flash sale poster design. The purpose of 

this project is to produce a flash sale poster for the Muslim Fashion Festival 

(Muffest) 2025. This study uses methods such as observation, interviews, 

literature review, and questionnaires, with the AIDA theory approach 

(Attention, Interest, Desire, Action) and STP analysis (Segmenting, 

Targeting, Positioning). The results show that the poster design as a 

promotional medium—featuring modern visual elements, contrasting colors, 

and clear typography—is effective in attracting visitor interest and 

supporting promotional goals. This is evidenced by questionnaires completed 

by 60 respondents and data showing that 358 people visited the booth due to 

their interest in the flash sale poster. In conclusion, the flash sale poster 

design as a promotional medium successfully increased the number of visitors 

to the Berseri booth. 

Keywords: Poster Design, Flash Sale, Muffest 2025. 

 

Perusahaan Berseri merupakan Perusahaan yang bergerak dibidang fashion 

yang belum memiliki media promosi visual yang efektif untuk menarik 

perhatian pengunjung. Masalah dalam penulisan tugas akhir ini perlunya 

pembuatan desain poster flash sale. Tujuan penulisan ini adalah dapat 

membuat desain poster flash sale untuk acara Muffest (Muslim Fashion 

Festival) 2025. Menggunakan metode observasi, wawancara, studi pustaka, 

dan kuesioner, dengan pendekatan teori AIDA (Attention, Interest, Desire, 

Action) dan analisis STP (Segmenting, Targeting, Positioning). Hasil 

menunjukkan bahwa desain poster sebagai media promosi dengan elemen 

visual modern, warna kontras, tipografi yang jelas, mampu menarik minat 

pengunjung dan mendukung pencapaian target promosi, dibuktikan melalui 

kuesioner yang diisi oleh 60 responden dan data yang menunjukkan sebanyak 

358 orang mengunjung stan karena tertarik dengan poster flash sale. 

Kesimpulannya, desain poster flash sale sebagai media promosi berhasil 

meningkatkan jumlah pengunjung  di stan Berseri.  

Kata Kunci: Desain Poster, Flash Sale, Muffest 2025. 
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