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ABSTRACT

The tourism sector has a crucial role in driving economic growth and regional
development. One place that has the potential to be developed as a tourist
destination is the Depok City Square. Although it has been equipped with adequate
public facilities, the number of people visiting the location still shows inconsistency.
This study aims to determine the effect of brand awareness on tourist interest in
visiting the Depok City Square. This study uses a descriptive quantitative method
using a survey approach. 379 respondents were selected through a simple random
sampling technique from the population of residents who had visited the Depok City
Square. Data collection was carried out by distributing questionnaires and
analyzed with the help of statistical software. the results of the analysis showed that
the significance value was 0.000 (<0.05) and the coefficient value of the
relationship was 0.459. Thus, it can be concluded that HO is rejected and HI is
accepted, which means that there is a significant impact and a fairly strong and
unidirectional correlation between brand awareness and tourist interest in visiting
the Depok City Square.

Keywords: Brand Awareness, Visit Interest, Tourist Destination

ABSTRAK

Sektor pariwisata memiliki peranan krusial dalam mendorong pertumbuhan
ekonomi dan pembangunan daerah. satu tempat yang memiliki potensi untuk
dikembangkan sebagai destinasi wisata ialah Alun-Alun Kota Depok. Meskipun
sudah dilengkapi menggunakan fasilitas umum yang cukup memadai, jumlah
kunjungan masyarakat ke Alun-Alun Kota Depok masih menunjukkan
ketidakkonsistenan. Penelitian ini bertujuan untuk mengetahui pengaruh brand
Awareness terhadap Minat Kunjungan Wisatawan ke Alun-Alun Kota Depok.
Penelitian ini menggunakan metode kuantitatif deskriptif menggunakan pendekatan
survei. sebesar 379 responden dipilih melalui teknik simple random sampling dari
populasi warga yang pernah mengunjungi Alun-Alun Kota Depok. Pengumpulan
data dilakukan melalui penyebaran kuesioner serta dianalisis dengan bantuan
software statistik. hasil analisis membagikan bahwa nilai signifikansi sebesar 0,000
(< 0,05) dan nilai koefisien hubungan sebesar 0,459. dengan demikian, bisa
disimpulkan bahwa HO ditolak dan H1 diterima, yang berarti terdapat dampak yang
signifikan serta korelasi yang cukup kuat dan searah antara brand Awareness serta
Minat Kunjungan Wisatawan ke Alun-Alun Kota Depok.

Kata kunci: Brand Awareness, Minat Kunjungan, Tempat Wisat
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