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ABSTRACT 
 

The design of the company profile of Komunitas Ciliwung Depok aims to create 

effective media in strengthening collaboration between institutions as well as 

increasing public awareness and participation in efforts to preserve the Ciliwung 

River. Komunitas Ciliwung Depok (KCD) has various programs and activities that 

focus on education, conservation, and environmental campaigns that involve 

various elements of society, from students to local communities. This company 

profile is designed to display in-depth information about KCD's vision, mission, 

and flagship programs, as well as the community's achievements and contributions 

in maintaining the Ciliwung River ecosystem. Through an informative and 

attractive design approach, this company profile is expected to attract wider 

interest and support from various parties, and inspire the public to participate in 

Ciliwung River conservation activities.  

Keywords : Ciliwung Depok Community, company profile, collaboration, river 

conservation, environmental conservation, public education. 

 

 

ABSTRAK 

 
Perancangan company profile Komunitas Ciliwung Depok bertujuan untuk 

menciptakan media yang efektif dalam memperkuat kolaborasi antar lembaga serta 

meningkatkan kesadaran dan partisipasi masyarakat dalam upaya pelestarian 

Sungai Ciliwung. Komunitas Ciliwung Depok (KCD) memiliki berbagai program 

dan kegiatan yang berfokus pada edukasi, konservasi, dan kampanye lingkungan 

yang melibatkan berbagai elemen masyarakat, mulai dari pelajar hingga komunitas 

lokal. Company profile ini dirancang untuk menampilkan informasi mendalam 

mengenai visi, misi, dan program-program unggulan KCD, serta capaian dan 

kontribusi komunitas dalam menjaga ekosistem Sungai Ciliwung. Melalui 

pendekatan desain yang informatif dan menarik, company profile ini diharapkan 

dapat menarik minat dan dukungan lebih luas dari berbagai pihak, serta 

menginspirasi masyarakat untuk turut serta dalam kegiatan pelestarian Sungai 

Ciliwung.  

Kata Kunci : Komunitas Ciliwung Depok, company profile, kolaborasi, 

pelestarian sungai, konservasi lingkungan, edukasi masyarakat. 
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