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ABSTRAK 

The increasingly fierce competition in the culinary business requires businesses to 

use effective promotional strategies. One of the widely used promotional media is 

video advertising because it is able to convey messages visually and attract 

audience attention in a short time. Cafe Janji Rasa Coffee and Space Medan is a 

business that needs promotional media to increase sales. Therefore, the author 

created an advertising video with a hardselling approach to attract consumers' 

interest directly. 

The methods used in this final project are observation, literature study, and 

interviews. The literature study refers to visual communication theory, hardselling 

advertising strategy, and video production techniques. The video making process 

includes three stages: pre-production (research, script writing, storyboard, and 

equipment), production (shooting the coffee making process and cafe atmosphere), 

and post-production (editing using CapCut application). 

The advertising video is 58 seconds long and uploaded to Cafe Janji Rasa's official 

Instagram account. The video displays attractive visuals, invitation text, and an 

atmosphere that arouses consumer interest. The conclusion of this final project 

shows that hardselling advertising videos are effectively used as promotional media 

to increase the attractiveness and sales potential of Cafe Janji Rasa.. 
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Persaingan bisnis kuliner yang semakin ketat menuntut pelaku usaha untuk 

menggunakan strategi promosi yang efektif. Salah satu media promosi yang banyak 

digunakan adalah video iklan karena mampu menyampaikan pesan secara visual 

dan menarik perhatian audiens dalam waktu singkat. Cafe Janji Rasa Coffee and 

Space Medan merupakan usaha yang membutuhkan media promosi untuk 

meningkatkan penjualan. Oleh karena itu, penulis membuat video iklan dengan 

pendekatan hardselling untuk menarik minat konsumen secara langsung. 

Metode yang digunakan dalam tugas akhir ini adalah observasi, studi pustaka, dan 

wawancara. Studi pustaka mengacu pada teori komunikasi visual, strategi 

periklanan hardselling, serta teknik produksi video. Proses pembuatan video 

meliputi tiga tahap: praproduksi (riset, penulisan naskah, storyboard, dan 

peralatan), produksi (pengambilan gambar proses pembuatan kopi dan suasana 

kafe), serta pascaproduksi (editing menggunakan aplikasi CapCut). 

Video iklan berdurasi 58 detik dan diunggah ke akun Instagram resmi milik Cafe 

Janji Rasa. Hasil video menampilkan visual menarik, teks ajakan, dan suasana yang 

menggugah minat konsumen. Simpulan dari tugas akhir ini menunjukkan bahwa 

video iklan hardselling efektif digunakan sebagai media promosi untuk 

meningkatkan daya tarik serta potensi penjualan di Cafe Janji Rasa. 

 

Kata Kunci: Video, Iklan hardselling, Janji Rasa 
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“Pembuatan Video Iklan Hardselling Upaya Meningkatkan Penjualan Pada Cafe 

Janji Rasa Coffee And Space Medan”.  

Laporan TA ini tidak akan selesai dengan baik tanpa bantuan, bimbingan, 

dan dorongan dari orang-orang yang berada di sekitar penulis. Oleh karena itu, 

penulis ingin mengucapkan terimakasih banyak kepada: 

1. Dr. Tipri Rose Kartika, M.M., Direktur Politeknik Negeri Media Kreatif 

2. Dr. Handika Dany Rahmayanti, M.Si., Wakil Direktur Bidang Akademik. 

3. Komda Saharja, S.Kom., M.Pd., Kepala Unit Pengelola Politeknik Negeri 

Media Kreatif PSDKU Medan. 

4. Faudunasokhi Telaumbanua, SE., MM, Koordinator Program Studi Desain 

Grafis Politeknik Negeri Media Kreatif PSDKU Medan. 

5. Dewantoro Lase, S.Kom.,M.Kom, sebagai Pembimbing I. 

6. Yusnia Sinambela, ST, MT, sebagai Pembimbing II. 

7. Para dosen dan tenaga pendidikan Politeknik Negeri Media Kreatif yang telah 

melayani mahasiswa selama penulis menempuh pendidikan disini. 

8. Terimakasih kepada Jennifer Swan, Owner Janji Rasa yang telah membantu 

memberikan data untuk laporan Tugas Akhir. 

9. Cinta pertamaku Bapak Sudianto Simamora dan Pintu Surgaku Ibu Dewi 

Pakpahan, yang selama ini telah sudi bertaruh nyawa dan memberikan segenap 

tenaganya hanya agar penulis dapat hidup didunia ini. Beliau memang tidak 

sarjana namun beliau mampu mendidik penulis, dan memberikan semangat   



viii 

 

 

 

\  



ix 

 

DAFTAR ISI 

HALAMAN SAMPUL  ................................................................................ i 

LEMBAR PENGESAHAN TUGAS AKHIR  ..........................................  ii 

LEMBAR PERSETUJUAN SIDANG TUGAS AKHIR  .......................  iii 

PERNYATAAN ORIGINALITAS TUGAS AKHIR DAN BEBAS 

PLAGIASIARISME  ................................................................................  iv 

PERNYATAAN PUBLIKASI KARYA ILMIAH  .................................... v 

ABSTRAK  .................................................................................................  vi 

PRAKATA  ................................................................................................  vii 

DAFTAR ISI  .............................................................................................  ix 

DAFTAR TABEL  ......................................................................................  xi 

DAFTAR GAMBAR  ...............................................................................  xii 

DAFTAR LAMPIRAN  ...........................................................................  xiii 

BAB I PENDAHULUAN  ..........................................................................  1 

A. Latar Belakang  ..........................................................................  1 

B. Identifikasi Masalah  ..................................................................  2 

C. Batasan Masalah  .......................................................................  2 

D. Rumusan Masalah  .....................................................................  3 

E. Tujuan Penulisan  .......................................................................  3 

F. Manfaat Penulisan  ....................................................................  4 

BAB II TINJAUAN PUSTAKA  ...............................................................  5 

  A. Pengertian Video  .......................................................................  5 

  B. Pengertian Iklan  ........................................................................  6 

  C. Hardselling  ...............................................................................  6 

  D. Penjualan  ...................................................................................  8 

  E. Teknik Pengambilan Kamera  ....................................................  8 

  F. Storyboard ...............................................................................  10 

  G. Script  ........................................................................................  11 

  H. Software Pendukung  ................................................................  11 

  I. Alat Pendukung  ......................................................................  12 

BAB III METODE PELAKSANAAN  ...................................................  14 

  A. Data/Objek Penulisan  .............................................................  14 



x 

 

  1. Visi Misi Cafe Janji Rasa Coffee And Space Medan  ..........  15 

               2. Struktur Perusahaan  ............................................................  15 

  B.   Teknik Pengumpulan Data  ......................................................  16 

      1. Observasi  ............................................................................  16 

      2. Studi Pustaka  ......................................................................  16 

      3. Studi Pustaka  ......................................................................  16 

  C. Ruang Lingkup  .......................................................................  16 

   1. Peran Penulis  ......................................................................  16 

   2. Kategori Karya  ....................................................................  16 

   3. Ide Kreatif  ...........................................................................  16 

  D. Langkah Kerja  ......................................................................... 17 

   1. Praproduksi/persiapan  .........................................................  16 

   2. Produksi/pelaksanaan  .........................................................  16 

   3. Pasca Produksi/pengeditan  .................................................  16 

BAB  IV PEMBAHASAN  .......................................................................  20 

  A. Konsep Karya  .........................................................................  20 

   1. Pembuatan naskah script  ....................................................  20 

   2. Pembuatan Storyboard  ........................................................  21 

  B. Proses Pengambilan Video Iklan Hardselling  ........................  25 

  C. Proses Pembuatan Video Iklan Hardselling  ...........................  26 

   1. Proses editing video  ............................................................  26 

   2. Hasil akhir video iklan hardselling ......................................  33 

BAB V PENUTUP  ...................................................................................  36 

  A. Kesimpulan  .............................................................................  36 

  B. Saran  .......................................................................................  36 

DAFTAR PUSTAKA  ...............................................................................  38 

LAMPIRAN  

 

 

 

 

 



xi 

 

DAFTAR TABEL 

Tabel 1. Praproduksi  ...........................................................................................  18 
Tabel 2. Produksi  ................................................................................................  18 
Tabel 3. Pasca Produksi  ......................................................................................  19 

Tabel 4. Storyboard Scene 1-3  ............................................................................  21 
Tabel 5. Storyboard Scene 4 dan 5 ......................................................................  21 
Tabel 6. Storyboard Scene 6-10  ..........................................................................  22 
Tabel 7. Storyboard Scene 10-15  ........................................................................  23 
Tabel 8. Storyboard Scene 16-19  ........................................................................  24 
Tabel 9. Hasil Keseluruhan Iklan Hardselling  ....................................................  33 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xii 

 

DAFTAR GAMBAR 

Gambar 1.   Aplikasi Capcut  ..............................................................................  12 

Gambar 2.   Canon Eos 700D .............................................................................  13 

Gambar 3.   Lenovo V14 Amd Ryzen 3 ..............................................................  14 

Gambar 4.   Logo Cafe Janji Rasa Coffee And Space Medan  ...........................  15 

Gambar 5.   Struktur Perusahaan  .......................................................................  15 

Gambar 6.   Bagan Alur Langkah Kerja  ............................................................. 17 

Gambar 7.   Script  ..............................................................................................  22 

Gambar 8.   Proses pengambilan video tampilan depan cafe  ............................  23 

Gambar 9.   Pengambilan gambar kopi ..............................................................  24 

Gambar 10. Penggabungan footage video  .........................................................  25 

Gambar 11. Rasio Video  ....................................................................................  26 

Gambar 12. Stabilizer Video  ..............................................................................  27 

Gambar 13. Mute seluruh footage video  ............................................................  27 

Gambar 14. Membuat slowmotion  .....................................................................  28 

Gambar 15. Cut Bagian Video  ...........................................................................  30 

Gambar 16. Menambahkan keyframe  ................................................................  30 

Gambar 17. Menambahkan Sound ......................................................................  31 

Gambar 18. Menambah Color Grading  .............................................................  30 

Gambar 19. Menambahkan Teks dan Voice Over ...............................................  31 

Gambar 20. Ekspor Video  ..................................................................................  31 

Gambar 21. Qr Code penguploadan video iklan  ...............................................  32 

 

 

 

 

   

 

 

  



xiii 

 

DAFTAR LAMPIRAN 

 Lampiran 1.   Biodata Penulis ...........................................................................  41 

 Lampiran 2.   Salinan Lembar Bimbingan ........................................................  42 

 Lampiran 3.   Surat Izin Penelitian ....................................................................  44 

 Lampiran 4.   Surat Balasan Penelitian  ............................................................  45 

 Lampiran 5.   Surat Selesai Penelitian  ..............................................................  46 

 Lampiran 6.   Transkrip Wawancara  .................................................................. 47 

 Lampiran 7.   Bukti Pengerjaan Tugas Akhir Secara Utuh  ...............................  49 

 Lampiran 8.   Dokumentasi terkait Kegiatan Tugas Akhr .................................. 52 

 

 


