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ABSTRACT

FND Fit Club is a fitness center featuring a gym, a swimming pool, a parking area,

and a comfortable atmosphere; however, its use of Instagram as a promotional
platform has not been optimized. This situation has prevented the club's facilities

and brand image from being fully communicated to potential members. This project
aims to create engaging, informative, and consistent Instagram-based promotional
content to boost brand awareness for FND Fit Club. The primary output consists

of 10 Instagram carousel posts, with each post comprising 3 slides, resulting in a
total of 30 designs. The design process was carried out through the pre-production,

production, and post-production stages, including mind mapping, exploration of
visual references, creation of a mood board, development of a brief and
copywriting, collection of photo assets, creation of 3D icon elements, digital design,

client consultation, revisions, and finalization of the designs. It is hoped that these
designs will help FND Fit Club showcase its identity, facilities, and service
strengths more professionally on Instagram.

Keywords: promotional media, Instagram, carousel, brand awareness, FND Fit

Club.
ABSTRAK

FND Fit Club merupakan pusat kebugaran yang memiliki fasilitas gym, kolam
renang, area parkir, dan suasana ruang yang nyaman, tetapi pemanfaatan media
promosi Instagram belum dilakukan secara optimal. Kondisi ini menyebabkan
keunggulan fasilitas dan citra FND Fit Club belum tersampaikan secara maksimal
kepada calon member. Perancangan ini bertujuan menghasilkan media promosi
berbasis Instagram yang menarik, informatif, dan konsisten untuk membantu brand
awareness FND Fit Club. Media utama yang dirancang berupa 10 konten Instagram
carousel, dengan masing-masing konten terdiri dari 3 slide, sehingga total desain
yang dihasilkan berjumlah 30 desain. Proses perancangan dilakukan melalui tahap
praproduksi, produksi, dan pascaproduksi, meliputi mind mapping, eksplorasi
referensi visual, penyusunan moodboard, pembuatan brief dan copywriting,
pengumpulan aset foto, pembuatan elemen ikon 3D, perancangan desain digital,
asistensi kepada klien, revisi, dan finalisasi desain. Hasil perancangan ini
diharapkan dapat membantu FND Fit Club menampilkan identitas, fasilitas, dan
keunggulan layanan secara lebih profesional melalui Instagram.

Kata kunci: media promosi, Instagram, carousel, brand awareness, FND Fit Club.
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