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ABSTRAK

Perubahan iklim merupakan salah satu isu lingkungan global yang mempengaruhi
berbagai aspek kehidupan manusia. Namun, tingkat awareness masyarakat, khususnya
generasi muda, terhadap isu ini masih perlu ditingkatkan. Tugas akhir ini bertujuan
merancang konten Instagram Reels pada akun (@suarasa.agency sebagai media kampanye
PoMoxygen untuk meningkatkan awareness mengenai perubahan iklim dalam kegiatan
ADVICE 2025. Perancangan dilakukan dengan menggunakan model AISAS (Attention,
Interest, Search, Action, Share) sebagai pendekatan komunikasi digital. Proses
pelaksanaan meliputi tahap praproduksi, produksi, dan pascaproduksi, seperti
brainstorming, penyusunan konsep konten, editing video, penulisan caption, dan
publikasi konten. Hasil perancangan berupa konten Instagram Reels yang dirancang untuk
menarik perhatian audiens, meningkatkan pemahaman mengenai isu perubahan iklim,
serta mendorong keterlibatan audiens melalui media sosial. Dengan demikian, Instagram
Reels dapat menjadi media kampanye yang efektif untuk meningkatkan awareness
masyarakat terhadap isu perubahan iklim.

Kata Kunci: Instagram Reels, Awareness, Perubahan Iklim, AISAS, PoMoxygen.

ABSTRACT

Climate change is one of the global environmental issues that affects various aspects of
human life. However, public awareness, particularly among young people, still needs to
be improved. Therefore, an effective and engaging communication medium is required to
deliver campaign messages. This final project aims to design Instagram Reels content on
the (@suarasa.agency account as a campaign medium for PoMoxygen to increase
awareness of climate change issues at ADVICE 2025. The design process applies the
AISAS model (Attention, Interest, Search, Action, Share) as a digital communication
approach. The implementation consists of pre-production, production, and post-
production stages, including brainstorming, content drafting, content brief development,
video editing, caption writing, and content publication. The result of this project is an
Instagram Reels video designed to attract audience attention, improve understanding of
climate change issues, and encourage engagement and message sharing through social
media. Therefore, Instagram Reels content can serve as an effective campaign medium
for increasing public awareness of climate change issues.

Keywords: Instagram Reels Video, Awareness, Climate Change, AISAS, POMOxygen.
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