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ABSTRAK

This final project discusses the visual design creation process for the
@Vention.indonesia Instagram account aimed at maintaining engagement, given
that Instagram is a visually driven social media platform effective for conveying
brand messages. The process involves three stages: pre-production (developing a
brief based on STP analysis, visual design principles, color theory, and the AISAS
model, alongside concept development tailored to the target audience), production
(visual design execution applying relevant graphic design principles); and post-
production (evaluating content performance via Instagram Insights and analyzing
audience response using the AISAS framework Attention, Interest, Search, Action,

Share).

Keyword : Design, Instagram, Engagement, The Art of Color, Vention

Tugas Akhir ini membahas proses pembuatan visual desain untuk akun
Instagram (@Vention.indonesia guna menjaga engagement, mengingat Instagram
merupakan media sosial berbasis visual yang efektif dalam menyampaikan pesan
brand. Proses dilakukan melalui tiga tahap: praproduksi (penyusunan brief
berdasarkan analisis STP, Desain Visual, The Art of Color, dan AISAS, serta
pengembangan konsep visual sesuai target audiens), produksi (perancangan visual
dengan prinsip desain grafis yang relevan), dan pascaproduksi (evaluasi performa
konten melalui Instagram Insight serta analisis respons audiens menggunakan

metode AISAS Attention, Interest, Search, Action, Share).

Kata Kunci : Desain, Instagram, Engagement, The Art of Color, Vention
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