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ABSTRACT 

The design of a coffee table book as a promotional medium for Cafe Inji is developed 
to address the growing competition in the urban café industry, particularly in Bekasi. 
This medium aims to present information in a visual, structured, and aesthetically 
engaging format to represent the café’s identity, concept, and uniqueness. The design 
process applies observation, interviews, and literature study to collect relevant data. 
A modern minimalist concept combined with visual storytelling is used to highlight the 
interior, exterior, menu, and customer activities, creating an immersive visual 
experience. In addition to functioning as a promotional tool, the coffee table book helps 
build brand image, increase audience awareness, and establish emotional connections 
with customers. Supporting media such as posters, X-banners, and vouchers are also 
developed to strengthen the promotional strategy. This design is expected to enhance 
Cafe Inji’s positioning and competitiveness. 

Keywords: coffee table book, promotional media, graphic design, visual storytelling, 
café branding. 

ABSTRACT 

Perancangan coffee table book sebagai media promosi Cafe Inji dikembangkan untuk 
menghadapi meningkatnya persaingan industri kafe di wilayah perkotaan, khususnya 
Bekasi. Media ini bertujuan menyajikan informasi secara visual, terstruktur, dan estetis 
untuk merepresentasikan identitas, konsep, dan keunikan kafe. Proses perancangan 
menggunakan metode observasi, wawancara, dan studi pustaka untuk memperoleh data 
yang relevan. Konsep desain modern minimalis dipadukan dengan pendekatan visual 
storytelling untuk menampilkan interior, eksterior, menu, serta aktivitas pengunjung 
sehingga menciptakan pengalaman visual yang menarik. Selain sebagai media 
promosi, coffee table book ini berfungsi membangun citra merek, meningkatkan 
kesadaran audiens, serta menciptakan hubungan emosional dengan pelanggan. Media 
pendukung seperti poster, X-banner, dan voucher juga dirancang untuk memperkuat 
strategi promosi. Perancangan ini diharapkan mampu meningkatkan positioning dan 
daya saing Cafe Inji. 

Kata kunci: coffee table book, media promosi, desain grafis, visual storytelling, 
branding kafe. 



vi 
 

PRAKATA 
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