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ABSTRAK 

In the midst of the very fast flow of digital content, audiences are not only looking for 

entertainment, but also relevant and meaningful content, therefore, the application of 

storytelling in Instagram Reels content is considered to have the potential to increase 

audience engagement through delivering more interesting and relatable messages. This 

study aims to create Reels Storytelling Content on Instagram @saeped.ia to increase 

audience engagement. This study uses the STP and AISAS model theory. The method 

used is project-based. This research was conducted through STP (Segmenting, 

Targeting, Positioning) audience and trend research, clear content planning, Content 

Pillar determination, script writing, Storyboard creation, Video production, Editing, 

Preview, Publication, AISAS (Attention, Interest, Search, Action, Share) analysis, and 

regular account performance reports. After implementing the storytelling-based 

Instagram Reels content strategy, there was an increase in account performance, 

obtaining a total of 1,316 views, reaching 1,169 accounts, and generating 50 

interactions during the author's research. All content reach came from non-followers 

(92,3%). The data above demonstrates the creation of storytelling Reels content on 

Instagram by @saepedia to increase audience engagement. 

 

Keywords: Storytelling, Instagram, Audience Engagement. 

 

Di tengah arus konten digital yang sangat cepat, audiens tidak hanya mencari hiburan 

semata, tetapi juga konten yang relevan dan memiliki makna, oleh karena itu, penerapan 

storytelling pada konten Instagram Reels dinilai memiliki potensi untuk meningkatkan 

engagement audiens melalui penyampaian pesan yang lebih menarik dan relatable. 

Penelitian ini bertujuan membuatan Konten Reels Storytelling di Instagram @saeped.ia 

untuk meningkatkan engagement audiens. Penelitian ini menggunakan teori model STP 

dan AISAS. Metode yang digunakan pembuatan (project-based). Penelitian ini 

dilakukan melalui Riset audiens dan tren STP (Segmenting, Targeting, Positioning), 

Perencanaan konten yang jelas, Penentuan Content Pillar, Penulisan naskah, Pembuatan 

Storyboard, Produksi Video, Editing, Preview, Publikasi, Analisis AISAS (Attention, 

Interest, Seacrh, Action, Share) , dan Laporan performa akun secara berkala. Setelah 

dilakukan implementasi strategi konten Instagram Reels berbasis storytelling, terjadi 

peningkatan performa akun memperoleh 1.316 views dan menjangkau 1.169 akun, serta 

menghasilkan 50 interaksi selama penulis melakukan penelitian. Seluruh jangkauan 

konten 92.3% audiens berasal dari non-followers. Data tersebut diatas menunjukkan  

Pembuatan Konten Reels Storytelling di Instagram @saepedia untuk  dapat 

Meningkatkan Engagement Audiens. 

 

Kata Kunci : Storytelling, Instagram, Engagement Audiens.  
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