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ABSTRAK

Media sosial Instagram menjadi salah satu media yang efektif untuk
meningkatkan awareness perusahaan. Tugas Akhir ini bertujuan mengetahui
perencanaan konten Instagram pada akun @pertaminajabode menggunakan teori
AISAS (Attention, Interest, Search, Action, Share). Metode yang digunakan adalah
observasi partisipatif dan studi pustaka. Observasi dilakukan selama penulis
menjalankan peran sebagai Sosial Media Specialist di Pertamina Patra Niaga Sales
Area Jabode. Hasil menunjukkan akun @pertaminajabode memperoleh 114.037
tayangan, menjangkau 22.729 akun, 4.593 kunjungan profil, serta peningkatan 589
pengikut. Hasil tersebut menunjukkan strategi konten berbasis AISAS mampu
meningkatkan awareness akun Instagram secara bertahap dan organik.

Kata kunci: strategi konten, Instagram, AISAS, awareness

Instagram is one of the most effective social media platforms for raising corporate
awareness. This final project aims to examine Instagram content planning for the
@pertaminajabode account using the AISAS theory (Attention, Interest, Search,
Action, Share). The methods used were participatory observation and a literature
review. The observation was conducted while the author served as a Social Media
Specialist at Pertamina Patra Niaga’s Jabode Sales Area. The results show that the
@pertaminajabode account garnered 114,037 views, reached 22,729 accounts,
received 4,593 profile visits, and gained 589 new followers. These results indicate
that an AISAS-based content strategy can gradually and organically increase the
Instagram account’s brand awareness.

Keywords: content strategy, Instagram, AISAS, awareness
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