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ABSTRAK 

Perkembangan pesat media sosial di era digital menuntut setiap perusahaan untuk 

lebih adaptif dan inovatif dalam merancang strategi komunikasi pemasaran. PT 

Danamas Insan Kreasi Andalan (DIKA) menghadapi tantangan signifikan dalam 

pengelolaan konten media sosial, khususnya pada akun Instagram 

(@ptdikaofficial). Pembuatan dan pendistribusian konten yang kurang terstruktur 

telah menyebabkan fluktuasi interaksi audiens, sehingga target engagement belum 

tercapai secara optimal. Oleh karena itu, perancangan konten pemasaran digital 

yang komprehensif sangat diperlukan untuk mengoptimalkan engagement 

Instagram Reels. Proses ini dilakukan secara sistematis oleh Content Creator 

dengan mengintegrasikan pendekatan strategis Segmenting, Targeting, Positioning 

(STP) guna memetakan kebutuhan audiens secara lebih presisi. Pada tahap eksekusi 

visual, strategi ini diimplementasikan secara ketat melalui penerapan 6 Prinsip 

Desain Video. Pendekatan tersebut bertujuan untuk memproduksi format konten 

visual yang dinamis, estetis, dan relevan. Melalui sinergi strategi terstruktur ini, 

diharapkan PT DIKA dapat meningkatkan interaksi organik secara konsisten, 

menarik perhatian target pasar, serta memperkuat brand awareness di lanskap 

digital. 

 

Kata Kunci: Content Creator, Instagram Reels, Engagement, 6 Prinsip Desain 

Video, Pemasaran Digital, Outsourcing. 

ABSTRACK 

The rapid growth of social media in the digital age requires every company to be 

more adaptive and innovative in designing its marketing communication strategies. 

PT Danamas Insan Kreasi Andalan (DIKA) faces significant challenges in 

managing social media content, particularly on its Instagram account 

(@ptdikaofficial). The creation and distribution of unstructured content have led to 

fluctuations in audience interaction, resulting in engagement targets not being fully 

met. Therefore, a comprehensive digital marketing content strategy is essential to 

optimize engagement on Instagram Reels. This process is carried out systematically 

by the Content Creator by integrating the strategic Segmenting, Targeting, 

Positioning (STP) approach to map audience needs with greater precision. During 

the visual execution phase, this strategy is strictly implemented through the 

application of the 6 Principles of Video Design. This approach aims to produce 

dynamic, aesthetically pleasing, and relevant visual content formats. Through the 

synergy of this structured strategy, it is hoped that PT DIKA can consistently 

increase organic engagement, capture the attention of its target market, and 

strengthen brand awareness in the digital landscape. 

 

Keywords: Content Creator, Instagram Reels, Engagement, 6 Principles of Video 

Design, Digital Marketing, Outsourcing.
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