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ABSTRAK

This Final Project discusses the process of creating Instagram Reels content based
on the AISAS (Attention, Interest, Search, Action, Share) model on the Instagram
account @rd2_moto to increase audience engagement. Instagram Reels was
selected as the primary platform because it enables information to be delivered in
a short, engaging, and visually appealing format while reaching a broader
audience. The content creation process consisted of three main stages: pre-
production, production, and post-production. During the pre-production stage, the
author analyzed the performance of previous content, observed current Instagram
Reels trends, conducted brainstorming, and developed content concepts based on
the Segmentation, Targeting, and Positioning (STP) approach. The production
stage involved capturing video footage according to the predetermined concept,
while the post-production stage included video editing, reView, approval,
publication, and evaluation using Instagram Insights.

The results indicate that implementing the AISAS model contributed to improving
audience engagement on the Instagram account @rd2_moto. This improvement is
reflected in the increase of Views, Likes, Comments, Shares, and Saves after the
implementation of the AISAS-based content strategy. Therefore, the application of
the AISAS model in creating Instagram Reels content proved effective in increasing
audience engagement on the Instagram account @rd2_moto.

Keywords: Instagram Reels, AISAS, Engagement, RD2Moto, digital content.

Tugas Akhir ini membahas proses pembuatan konten Instagram Reels berbasis
model AISAS (Attention, Interest, Search, Action, Share) pada akun Instagram
@rd2_moto dengan tujuan meningkatkan engagement audiens. Instagram Reels
dipilih sebagai media karena mampu menyampaikan informasi secara singkat,
menarik, dan menjangkau audiens yang lebih luas. Proses pembuatan konten terdiri
atas tiga tahapan utama, yaitu praproduksi, produksi, dan pascaproduksi. Pada
tahap praproduksi, penulis melakukan observasi terhadap performa konten
sebelumnya, menganalisis tren Instagram Reels, melakukan brainstorming, serta
mengembangkan konsep konten berdasarkan pendekatan STP (Segmentation,
Targeting, Positioning). Tahap produksi meliputi proses pengambilan gambar
sesuai konsep yang telah dirancang, sedangkan tahap pascaproduksi mencakup
proses editing, reView, approval, publikasi konten, serta analisis performa
menggunakan Instagram Insights. Hasil penerapan menunjukkan adanya
peningkatan engagement yang ditandai dengan meningkatnya jumlah Views, Likes,
Comments, Shares, dan Saves pada akun Instagram @rd2 moto. Dengan demikian,
penerapan model AISAS pada pembuatan konten Instagram Reels dinilai efektif
dalam meningkatkan engagement audiens pada akun Instagram @rd2_moto.

Kata kunci: Instagram Reels, AISAS, Engagement,RD2Moto, konten digital.
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