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ABSTRAK

Visual Kei is a Japanese music subculture popularised by X Japan in the 1980s,
characterised by a strong visual identity and a high degree of exclusivity. Prior to
the pandemic, access to Visual Kei works and documentation was limited; however,
post-COVID-19 digitalisation has driven a transformation in distribution and
expanded its global reach. Figures such as Mana from Malice Mizer have
reinforced the aesthetic appeal that has influenced international markets. In
Indonesia, fan enthusiasm is growing, marked by HYDE's concerts and the
popularity of L’Arc-en-Ciel. Local bands such as Nameless Crown demonstrate
significant potential, supported by fans’ interest in both the musical and fashion
aspects. This research highlights the importance of developing ready-to-wear
merchandise as a brand extension strategy and a means of strengthening the band s
visual identity. The findings indicate that innovative merchandise can enhance
fanbase engagement whilst expanding the presence of Visual Kei in Indonesia.

Keywords: Fanbase, merchandise Nameless Crown, ready-to-wear, visual
identity, visual kei

Visual Kei merupakan subkultur musik Jepang yang dipopulerkan oleh X Japan
pada 1980-an dengan identitas visual yang kuat dan eksklusivitas tinggi. Sebelum
pandemi, akses terhadap karya dan dokumentasi Visual Kei terbatas, namun
digitalisasi pasca-COVID-19 mendorong transformasi distribusi dan memperluas
jangkauan global. Tokoh seperti Mana dari Malice Mizer memperkuat daya tarik
estetika yang berpengaruh hingga pasar internasional. Di Indonesia, antusiasme
penggemar meningkat, ditandai dengan konser HYDE dan popularitas L'Arc-en-
Ciel. Band lokal seperti Nameless Crown menunjukkan potensi besar, didukung
minat penggemar terhadap aspek musik dan fashion. Penelitian ini menyoroti
pentingnya pengembangan merchandise ready-to-wear sebagai strategi brand
extension dan penguatan identitas visual band. Hasilnya menunjukkan bahwa
merchandise inovatif mampu meningkatkan keterlibatan fanbase sekaligus

memperluas eksistensi Visual Kei di Indonesia.

Kata kunci : Fanbase, identitas visual, merchandise, Nameless Crown, ready-
to-wear, visual kei.
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