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ABSTRACT 

 
This final project discusses the utilization of Artificial Intelligence (AI) in 

designing visual content for Instagram @mataairpersada to improve audience 

engagement. The author acted as a Content Creator involved in content planning, 

production, publication, and evaluation. The methods used were participant 

observation and literature review. AI was utilized to support idea development, visual 

creation, and video production. The results show that AI improved content production 

efficiency and visual consistency. Content publication increased by 140%, while 

average likes increased by 0.37%, shares by 2.43%, and views by 226.03%. These 

findings indicate that AI contributes positively to improving Instagram engagement on 

@mataairpersada. 

Keywords: Artificial Intelligence, Visual Content, Instagram, Engagement. 

 

ABSTRAK 

 

Tugas akhir ini membahas pemanfaatan Artificial Intelligence (AI) dalam 

perancangan konten visual Instagram @mataairpersada untuk meningkatkan 

engagement audiens. Penulis berperan sebagai Content Creator yang terlibat dalam 

proses perancangan, produksi, publikasi, dan evaluasi konten. Metode yang digunakan 

adalah observasi partisipan dan studi pustaka. AI dimanfaatkan untuk membantu 

pengembangan ide, pembuatan visual, dan produksi video. Hasil laporan menunjukkan 

bahwa penggunaan AI meningkatkan efisiensi produksi konten dan konsistensi visual 

akun. Jumlah publikasi konten meningkat sebesar 140%, sementara rata-rata likes 

meningkat 0,37%, shares 2,43%, dan views 226,03%. Berdasarkan hasil tersebut, 

pemanfaatan AI memberikan kontribusi positif terhadap peningkatan engagement 

Instagram @mataairpersada. 

Kata Kunci: Artificial Intelligence, Konten Visual, Instagram, Engagement. 
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