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ABSTRAK 

 

This final project research examines the application of graphic design principles to 

the visual content on the @hafiznetworksolution Instagram account to increase 

brand awareness for PT HFZ Network Solution. The main issues underlying this 

research are inconsistencies in layout, inappropriate typography choices, and a 

weak visual hierarchy and contrast, which make technical information difficult for 

the audience to digest. Using a descriptive qualitative approach, this study is 

grounded in Visual Communication Design (VCD) theory, basic design principles, 

and the concept of brand awareness. Data was collected through internship 

observation, documentation, and literature review. The workflow process consists 

of three stages: pre-production (concept brief), production (design creation using 

Canva based on design principles), and post-production (revision, publication, and 

evaluation). Research findings show that the structured and consistent application 

of design principles successfully improves the readability of technical information, 

enhances visual aesthetics, and increases the reach and engagement of the 

company’s social media posts. 

Keywords: Brand Awareness; Visual Communication Design; Instagram; Visual 

Content; Design Principles 

 

Penelitian Tugas Akhir ini membahas penerapan prinsip-prinsip desain grafis pada 

konten visual Instagram @hafiznetworksolution untuk meningkatkan brand 

awareness PT HFZ Network Solution. Permasalahan utama yang melatarbelakangi 

penelitian ini adalah adanya inkonsistensi tata letak (layout), pemilihan tipografi 

yang kurang tepat, serta lemahnya hierarki visual dan kontras yang membuat 

informasi teknis sulit dicerna audiens. Menggunakan pendekatan kualitatif 

deskriptif, penelitian ini dilandasi Teori Desain Komunikasi Visual (DKV), prinsip-

prinsip dasar desain, serta konsep brand awareness. Data dikumpulkan melalui 

teknik observasi magang, dokumentasi, dan studi pustaka. Proses alur kerja karya 

melalui tiga tahapan: pra-produksi (konsep brief), produksi (perancangan desain via 

Canva berbasis prinsip desain), dan pasca-produksi (revisi, publikasi, serta 

evaluasi). Hasil penelitian membuktikan bahwa penerapan prinsip desain secara 

terstruktur dan konsisten berhasil memperjelas keterbacaan informasi teknis, 

meningkatkan estetika visual, serta meningkatkan jangkauan (reach) dan interaksi 

(engagement) publikasi akun perusahaan.  

Kata Kunci: Brand Awareness; Desain Komunikasi Visual; Instagram; Konten 

Visual; Prinsip Desain 
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