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ABSTRAK

Perkembangan industri kreatif menuntut perusahaan memiliki media komunikasi
visual yang mampu merepresentasikan identitas dan nilai perusahaan secara
profesional. Lifetime Design sebagai perusahaan di bidang desain interior dan
konstruksi telah memiliki company profile, namun belum sepenuhnya mampu
menyampaikan informasi secara optimal dan mendukung adanya penguatan
branding pada perusahaan. Berdasarkan permasalahan tersebut, penulis melakukan
perancangan ulang company profile Lifetime Design, yaitu tujuannya sebagai
media penguatan branding. Media ini dirancang dalam bentuk buku dengan
tampilan visual yang profesional dan penyajian konten yang sistematis, meliputi
profil, layanan, dan portofolio perusahaan. Metode yang digunakan meliputi
observasi, wawancara, dan studi pustaka dengan penerapan prinsip desain grafis.
Hasil perancangan diharapkan dapat menjadi media komunikasi dan promosi yang
efektif serta mampu memperkuat branding pada perusahaan. Hasil perancangan
yaitu berupa buku company profile yang berukuran 27 x 17 cm dengan hard cover
serta ber finishing laminasi doff, dan terdapat poly gold pada elemen visual dan logo
di cover bagian depan dan belakang, sedangkan isi pada buku company profile ini
dicetak full color. Perancangan ini yaitu menghasilkan media komunikasi visual
yang lebih profesional, representative, dan informatif sehingga mampu mendukung
promosi dan dapat memperkuat branding Lifetime Design.

Kata kunci: Company profile, perancangan ulang, desain grafis, branding.

ABSTRACT

The development of the creative industry requires companies to have visual
communication media that are able to represent the company's identity and values
professionally. Lifetime Design as a company in the interior design and construction
sector already has a company profile, but is not yet fully able to convey information
optimally and support strengthening the company's branding. Based on these
problems, the author redesigned the Lifetime Design company profile, which aims to
be a medium for strengthening branding. This media is designed in book form with a
professional visual appearance and systematic content presentation, including
company profiles, services and portfolios. The methods used include observation,
interviews, and literature study with the application of graphic design principles. It is
hoped that the design results will become an effective communication and promotion
medium and be able to strengthen the company's branding. The result of the design is
a company profile book measuring 27 x 17 cm with a hard cover and matte laminate
finish, and there is poly gold on the visual elements and logo on the front and back
covers, while the contents of this company profile book are printed in full color. This
design is to produce visual communication media that is more professional,
representative and informative so that it can support promotions and strengthen
Lifetime Design branding.

Keywords: Company profile, redesign, graphic design, branding.
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